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Board Members & Committees W

Christie White, Chair | Owner, Finca Castellero STR (Kelseyville)

Larry Galupe, Chair Emeritus | Director Hotel Operations, Twin Pine Casino & Hotel (Middletown)
Lynne Butcher, Treasurer | Owner, Tallman Hotel (Upper Lake)

Wilda Shock, Secretary | Economic Development Specialist, City of Lakeport (Lakeport)

Alan Flora | City Manager, City of Clearlake (Clearlake)

David Claffey | Clearlake City Council + STR Owner (Clearlake)

Alfredo Jaramillo| General Manager and CFO, Robinson Rancheria Resort & Casino (Nice)

Susan Parker, Chief Administrative Officer, Lake County
Priya Dias | Owner, Royalty Hotels Inc/Skylark Shores Resort, (Lakeport)
Jitu Ishwar | Owner, Anchorage Inn (Lakeport)

Vikesh Parmar | Owner, Super 8 Motel (Upper Lake)




How We Measure Marketing Success W

Website Traffic

Social Media Growth * Engagement
Campaign Impressions * Performance
Email Database Growth + Leads
Marketing Partnerships

Public Relations




2022 Revenue 89%%

2022 Revenue - $351,672 '24.18%

Robinson Rancheria Lakeport

4.7% 10.0%
Middletown YoY Decrease
12.8%
Assessment and Contract
Clearlake Collections

18.1%
County TID
32.2%

County of Lake

29 0,
22.2%
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Year-over-Year Comparison W
Assessment + Contract Collections

B 2021
W 2022

$203,357
Lake County TID $113,071

$117,000
Lake County TOT
! $78,000

$76,253

Clearlak
earlake $63.779

Lakeport $39,357
$35,291
Twin Pine Hotel & $20,000

Casino $45,000

Robinson Rancheria
$16,529

$0 $50,000 $100,000 $150,000 $200,000 $250,000
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Economic Impact of Lake County Travel 2013-2022 Oy

LAKE TRAVEL-RELATED LAKE HISTORY OF TRAVEL SPEN DING IN CALIFORNIA LAKE SHARE OF TOTAL REGION SPENDING
SPENDING

$175.8M $190M

0 $180M

y,

LAKE STATE AND LOCAL $170M

TAX REVENUE

$13-1M $160M

o $150M

$140M
M Lake M North Coast

LAKE EMPLOYMENT

$130M
1_8K 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

i -8~ Travel Spending

These economic impacts are based on "statewide visitor trips," which are defined as trips taken by individuals who stay

overnight away from home, or travel more than 50 miles one way on a non-routine trip. Visit California Travel Research
provided by Dean Runyan & Associates.

"Source: Visit California Economic Impact of Travel in California 2013-2022



https://industry.visitcalifornia.com/research/economic-impact?sort=county&region=Lake

Website - LakeCounty.com

464,784

Pageviews

12.1% Increase YoY

Top Pages by Pageviews

Cabin Accommodations
Homepage
Events
Outdoor Recreation
Harbin Hot Springs

225,377

New Users

11.9% Increase YoY

Top Cities Reached
San Francisco
San Jose
Sacramento
Los Angeles
Clearlake
Lakeport
Santa Rosa
Modesto

A

[ake
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266,969

Sessions

8.7% Increase YoY

Top Referral Source
Paid Search
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Organic Social Media W

visitlakecountyca

34,241 5,632 % » © @ @

Play Local Sip Local Stay Local Explore Local EatlL

Facebook Followers Instagram Followers

H & &

3% Increase YoY 32% Increase YoY

1,154,067 143,090

Facebook Reach Instagram Reach
232% Increase YoY 696% Increase YoY
Top Cities [Out of Countyl Top Cities
Los Angeles [Out of County]
Sacramento San Francisco
Santa Rosa Sacramento
San Jose

San Francisco
Stockton
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Paid Search W

1,164,989 86,571 7.43

Impressions Clicks CTR
12% Decrease YoY 16% Decrease YoY 14.6% Increase YoY
Top Performing Keywords Top Performing Ad Groups
cabin california Lodging
vacations in california Outdoor Entertainment
california places to go Hiking
california cottage rentals Vineyards
couples getaway cal Casinos
clear lake Arts & Entertainment
best hotels in california Spa & Wellness
vacation cabins in california Weddings & Events




Programmatic Display Banners
Hyper-local Geofencing around Billboards

1,798,687
Impressions

1,660
Clicks

954

Conversions

AAAAAAAAAA



Video Performance Counly
OTT/CTV + YouTube Pre-roll

2,221,995

Impressions

1,294

Clicks

©
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97.97 %

Video Completion Rate




Influencer Marketing

Don’t Forget to Move
220,000 Followers + 50,000 Monthly Page Views

Owned Assets

15 Minutes Video + 15 Images
Hiking Mt Konocti + wine

6 Social Posts

3 Instagram stories / 5 frames each
3 Instagram posts with tags

2 Blog Posts

Dontforgettomove.com

2 Vlog Posts

Don't Forget to Move YouTube Channel




A @&g
Paid Social - Facebook + Instagram W

5,020,047 106,202 2.12
Impressions Clicks Click Thru Rate

80.5% Increase YoY 94./1% Increase YoY Industry Benchmark .90%

&bk Visit Lake County, Califoria $lcke Visit Lake County, California ajsks  Visit Lake County, California
O cionsored- @ it Sponsored - @ Oely <.

)

We're not just a county, we're a playground' See We're not just a county, we're a playground! See what makes us
what makes us Clearly Different LESS STREAMING. M02% LIVLIG, Clearty Different

We're not a county, we're a playground!
Escape to the place where spring break and
summer vacation never take a season off!

Stream less.

Creative Examples ol s v Dk Live more!

Learn more
Learn more
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Updated Audience Intelligence Study W

Marketing & Media Agency Partner .
Medium Giant @ : i-

New Emerging Audience :

Digerati Small Town Dwellers: Young singles who live s Dotk
digital-driven smaller city lifestyles with growing _

incomes providing for discretionary income budgets. ; 33
New Emerging Market Santa Rosa " 2 T
Media Targeting Optimizations N o

A o

1. Prioritize larger markets: Santa Rosa, ; .
Sacramento & San Francisco

2. Test conversion metrics with small budget in

Yuba City

AN JEL '

“\ S4N Jogk
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CALIFORNIA

Monthly Blog + Newsletter

’3 l Q  Newstottor | Visior Guide | Visitar Map Kelsepit
s .

1 i
o be much more. Now, over 10,000 attend annually as the Lake County

Contacts
2022 Kelseyville Pear Festival

August11, 2022

Located at the base of Mt Konocti and in the fertile Big Valley, Kelseyville's a small RELATED POSTS
'''''''''''''''''''''''''''''''''''''' town known for its hospitality. Main Strects filed with shops, wineries, and
restaurants. s the kind of place to spend a weekend exploring. But something T ayRe—.
unique happens on the Last weekend of every September Its the Pear Fesival. ; Sweeten your
Started in 1993, the first festival had 1,500 people attend. Since then. its grown to be gzﬁ:‘e‘v;'ber in Lake Lake County Wine Auction Big Valley, Small Farms Tour

much more. Now, over 10,000 people show up, and the entire Lake County

3 o 6 7 o/ community comes togetherto celebrate fall

July 26,2023

Four July 4th
Celebrations in Lake

County F"W\ﬂl V MW

June 16, 2023
Ripe Choice Farm

Avg O pen Rate e e et Studio Barn Loft
Outdoors in Lake Lakeport
o iy 22,2025 B i
20.4% Industry Benchmark J EE

sacret ae the unbetabe farm views

CATEGORIES

Arts, Culture, And Entertainment

e

Farw 4o fork Dinner

o ‘ LAKE COUNTY VISITORS MAP
Dog-Friendly We'e b o Caors's lones o, Amaica's
n o The Pear Festivaltruly begins the night before, when the town closes off Main Street Festivals And Events et e sedek 5t oo Farth
10 Bl e AR ARk NAARG A e Food and i [ _runromne |

Avg Click Rate August 2022 Blog

2.25% Industry Benchmark August 2022 Newsletter
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Lake County Visitors Map Couy
ilakeCouily NS

65,000 Distribution
throughout Northern CA

207 San Francisco Sites
189 Sacramento Sites
83 Redding Sites

7 Visitor Centers

1 Sonoma Airport

California’s cleanest air, America’s
oldest lake, wine country's fastest
growing region, and the friendliest
folks on Earth. See what makes us
CLEARLY DIFFERENT.

FindLakeCounty.com

5,000 In-county Distribution

LAKE COUNTY, CALIFORNIA

T

FindLakeCounty.com
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Partnerships Counly

North of Ordinary

836,313

Website Impressions

33 25 ’ ITINERARIES ~ INFORMATION ~ BLOG ¥ f @ @

Website Engagements

5,339

Website Link Clicks

4%

Avg Website Engagement Rate




North of Ordinary
Lake, Mendocino, Humboldt,
Del Norte, Rural Partners

Travel & Adventure Show
- May 21-22, SF/Bay Area

- Booth Giveaway to garner Email Sighups
- Thank you to our generous partner!
- 2 Night Stay - Tallman Hotel
- $50 Gift Card - Blue Wing Saloon

- Produced new 7'x3’ retractable
tradeshow banner for display

California’s cleanest air, America’s oldest lake,
wine country's fastest growing region, and the
friendliest folks on Earth.

FindLakeCounty.com
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Partnerships Counly

Lake County Chamber of Commerce

Michele Carson
CTA of the Year

(akeCoundy

/\f"'\/—\
TOURISM AMBASSADOR

Brought to you by the Lake County Chamber of Commerce
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BookDirect Website Leads W

Three widgets were added to
the Lake County website: '

Hotes Ntels & lns
Vineyards

Campgrouns & RV Parks
Vacaton Homes

- Menu
Lodges & Cabins
Bed & Breakfasts
- Homepage P

- Lodging Landing Page

BookDirect Landing Page *
Reporting Dashboard

nnnnnnnnnnnnnnnn

5,749 Searches
3.345 All
203 B&B
676 Campgrounds
200 Hotels & Inns
978 Lodges & Cabins
254 Vacation Homes
93 Vineyards

$100%*

,,,,,

L —
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CALIFORNIA

Visit California

Media Event, Presidio San Francisco

aMExplona

| e omy
architecture with wine-country urbanity.
Admire the fanciful 1839 Hotman House

‘ and Italianate Odd Feliows Lodge. then
$poon up gelato at The Nook. Save time

| 1o see Pomo basket masterpieces at the

Grace Hudson Museum.

Noys wandering.
ic REDWOOD
‘STATE PARKS,
atyoucanfing
“htintown

Sy Walk,an

Public Relations e

S makes really
chocolate.

totake photos
hind the rocks,

thouse and atrail
the beach”

ofthe Pacific,
¥ds heading to
T stuck on
;batter and
s

15pend a Day in the Country
’ R LAKE Blanc
w.no,m there's much more to do. Go mountain biking or hiking
300 pasto ' 3 et them
ith pigs, goats, and sheep. Tour the vineyards in a burly, six-wheel-drive
ordine on Six Sigma-raised beef at a private ranch-to-table dinner.

o coast
opportunities.
20m lies the
INN for amore
» gingerbread:
lures in-room
vioot tubs.

7x7

EAT+DRINK  TRAVEL ~ OUTDOORADVENTURES ~ NEIGHBORHOODS ~ CULTURE

rsweettooth
2om's favorite:
asingle-origin
YLOR—"their
od”

Jor-one spot for
the SEQUOIA
200.ithasa
1200and a0
dhibitwitha
tunne that kids
b through and
tnexttothe

302 Find Solitude 305 Try the Fresh Catch

There's no better way to eat fish than at

te Tolowa Dunes State o
i ’?"zn!zsczm CITY features a sushi bar ...::- mm,m_“ b
e beaches and wetlands to hwm.;w deliver o
p;t::w.mmvﬂmwm Slough :,‘ 5:3“ wmmmswm
| to spot el rot alo"E mmmm"‘:’.
Tl tospot &b Lori e
S o’: . “: bike on the marshy mmlsw L
:;p:::vmc.duwmu happy e
g specials.
CHILL OUTATA TUNE-FILLED TAVERN
Polein ;
Wrap Up: aday of LaKe COUTY g . V‘

LAKE TSt e urge and e geenbears. 00 1
pronition:

Modern Guide to Lake County: Small Town
Charm, Volcanic Wines + Outdoor Life

Tolowa Dunes
State Park




Trade Shows

Visit California

Outlook Forum 2022

San Francisco Hilton - February 14th

3 Lake County Delegates in Attendance




Lake County
Tourism Improvement
District Renewal

10 Year Renewal Approved
Cost - $51,670
Passed with 51% Approval

2.5% Assessment
75% increase from previous

K Jake

LAKE COUNTY TOURISM IMPROVEMENT
DISTRICT RENEWAL 2022

Brian Fisher, Executive Director
Visit Lake County California
March 30, 2022



Thank you

for your support!




